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PINK BOOK http://cancer.gov/pinkbook

THEORY AT A GLANCE http://cancer.gov/cancerinformation/theory-at-a-glance

Planning models  http://www.comminit.com/planning_models.html

Change Theories  http://www.comminit.com/change_theories.html

http://www.jhuccp.org/ John Hopkins University Communication Center
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http://www.mediaevaluationproject.org/Paper5.htm N1 n9vn X5 DMININ HY MINY NTIPIN NN NIXP NP

http://www.turningpointprogram.org/Pages/smc basics.pdf

http://www.toolsofchange.com/English/introductions/social.asp#1

http://oak.cats.ohiou.edu/~cm130791/social/social.hntm Social Marketing Manual.

http://www.hc-sc.gc.ca/hppb/socialmarketing/ Canadian Gov Social Marketing

http://www.cdc.gov/communication/commplanning.htm a0 nSwnn

http://dccps.nci.nih.gov/communicationcenters/ 271N nYwNN

http://www.comminit.com/index.html UNESCO

http://www.aed.org/socialmktg/index.html

http://www.jhuccp.org/behavior/index.stm PSA Research Center (John Hopkins)

http://www.psaresearch.com/ PSA Research

http://www.psi.org/ Population Services International (AIDS prevention)

Centre for Social Marketing. www.strath.ac.uk/Other/csm/

Ohio University, Social Marketing Manual.
www.oak.cats.ohiou.edu/~cm130791/social/social.htm

Media Advocacy
http://www.aoa.qov/press/Media_Advocacy/Media Advocacy.asp
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